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1. Genettian paratexts and their species: peritexts and epitexts 
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2. Paratexts and seriality 
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3. Paratextuality updated 
3.1 The question when? 
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3.2 The question to do what? 
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3.3 The question how? 
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3.4 The question from whom? 
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3.5 Diagramming paratextuality 
 
Table 1. Comparison of Genette, Gray, McCracken, Caldwell and Mittell’s paratextuality 
theories










Spatial (attached to or 
disentangled from the 
text) 
Yes 











Entryway Previews, promos, 
teasers, trailers, sneak 
peaks, posters 
Temporal (before the 
launch, during the 
exhibition or after it) 
 
No 





Memorabilia* Interviews and reviews 








E-literature Centrifugal Editor’s suggestions, 
home screen and screen 
savers with ads, 
Wikipedia entries, 
YouTube links. 
Mode (Outward, Inward 
the text) 
 
Centripetal Popular highlighting, 
font-size, brightness and 
contrast adjustment, 
landscape or portrait 










CGC  Branding promos, 
marketing tapes, making-
ofs, electronic press kits, 
franchise cross-
promotions, DVD bonus 
tracks, authorised online 








WGC Demo-tapes, comp reels, 
trade stories, how-to 
panels, technical retreats, 
collective craft rituals, 
worker websites, spoilers 
from crews, leaks from 
assistants, unauthorised 
blogs. 
UGC Photos and music 
slideshows, fan-vids, 
songvids, v-logs, fan 




Television Transmedia Tie-in novels, tie-in 
videogames, tie-in 
websites,  ARG, 
collectible merchandises 
as diegetic extensions 
Functional (storytelling, 
mapping or hype)  
No 
Orienting Wikis, guides, timelines, 
mapping chronologies, 
graphics, family trees, 
recaps, split-screen 
synchronizing, reedited 
versions of the series in 
chronological order 
Intertextual matrix of the 
franchise 
Promotional Previews, promos, 
teasers, trailers, sneak 
peaks, posters  
* Author’s terms 
4. Conclusions 
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